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ABOUT AIGA

AIGA, the professional association for design, believes 

designers serve a critical role as communicators, 

educators and innovators. AIGA sets the national agenda 

for the role of design in economic, social, political, 

cultural and creative contexts.

Founded in 1914 as the American Institute of Graphic 

Arts, AIGA remains the oldest and largest professional 

membership organization for design and is now known 

simply as ”AIGA, the professional association for design.“ 

AIGA’s mission is to advance designing as a professional 

craft, strategic tool and vital cultural force.

AIGA
WHAT IS

?
@!?*

AIGA WORKS TO:

•  Inform about best practices, standards for ethical   

conduct and professional expertise.

•  Communicate design’s importance to the public and      

                                      demonstrate to business leaders about the  

power of design.

•  Inspire through articles, online galleries, profiles, videos 

and exhibitions.

•  Represent the profession through a network of  

chapters and student groups.

•  Stimulate discussion of the industry through events, 

social media and websites.

We’re committed to design—and to more than 22,000 

members in 67 chapters who create, inspire and 

appreciate good design. AIGA’s members are the life-

blood of the organization.

AIGA represents a variety of professions under the 

umbrella of communication design, ranging from book 

and type design to interactive design and experience 

design. We support design professionals, educators and 

students throughout their careers.

We are design. We are AIGA.



The mission of AIGA Hampton Roads is to 

promote the highest level of creative excellence 

and professionalism in the communication arts 

as a strategic tool for business and as a cultural 

force, and to provide leadership in the exchange 

of ideas and information, to encourage critical 

analysis and research, and to advance education 

and ethical practices for the communication arts 

community of Hampton Roads.

AIGA Hampton Roads Objectives:

•  To encourage excellence in the communicaion 

arts through a program of publications, exhibi-

tions, competitions, lectures, and other  

projects in the public interest which fall within 

the meaning of section 501(c)(3) of the  

Internal Revenue Code of 1986, as amended;

•  To promote higher education in the 

communication arts through contact with 

and support of local educational institutions 

offering courses of study in the communica-

tion arts. To set up scholarship programs and 

otherwise aid communication arts students 

through portfolio reviews and other forms of 

professional counseling. To encourage  

research into the history and development of 

communication arts for the preservation and 

appreciation of past styles, techniques and 

influences;

•  To encourage and stimulate public interest in 

the communication arts through lectures,  

exhibitions, publications and other activities;

•  To elevate standards of design and quality of 

production in the communication arts by  

encouraging the introduction and  

development of new methods,  

techniques and materials;

•  To create a forum for the exchange of  

information, views, styles and techniques 

among those engaged in the  

communication arts;

•  To fund the above-described programs 

through Membership dues, publication, lecture 

and exhibition fees and contributions from 

Members of the profession, the business  

community, the public, and local, state and 

national funding agencies.

 

ABOUT AIGA HAMPTON ROADS

Because no creative is an island, the Hampton Roads 

Chapter of AIGA formed in March 2005. Our thriving 

community now has a bridge to everyone interested in the 

creative communication arts—inside and outside of our 

local area. The improved flow of ideas and communication 

across that bridge can only help raise awareness and pro-

fessional standards for ourselves and for future generations. 

The crew of writers, photographers, graphic 

designers, printers, electronic media professionals and other 

members of AIGA Hampton Roads hold to a threefold 

purpose: to offer its members a forum to exchange ideas, 

information and recognition; fortify relationships between 

various vocations within the creative communications fields; 

and to be a resource of the multifaceted craft of communi-

cating arts.

PROMOTING  THE
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INITIATIVES &  
CONFERENCES

AIGA Design Archives: 

The archives of AIGA serve to identify, preserve 

and make available records of enduring value. 

AIGA’s aim is to make conditions suitable for 

access and to support research that will add 

to the literature of design and to safeguard its 

legacy. designarchives.aiga.org

AIGA Design Educators 
Community: 

The DEC seeks to enhance the abilities of 

design educators and educational 

institutions to prepare future designers 

for excellence in design practice, design 

theory and design writing at the under-

graduate and graduate levels while

 supporting the fundamental mission of 

AIGA. educators.aiga.org

Design Envy: 

A daily blog featuring the best in design today as 

chosen by a new curator each week. Ultimately, Design 

Envy aims to inspire and inform in equal measures—

through strong use of imagery, compelling descriptions 

about why selections were made, and attributions given to 

the creative minds behind the work. designenvy.aiga.org

Design for Good: 

A movement to ignite, accelerate and 

amplify design-driven social change. 

Design for Good creates opportunities 

for designers to build their practice, their 

network, and their visibility. By connecting 

and empowering designers through 

online networking tools, inspirational 

stories, chapter events, training, national 

advocacy and promotion, Design for 

Good serves as a powerful resource for 

designers who wish to work in this area 

and a beacon for designers leading the 

charge. aiga.org/design-for-good

The Living Principles: 

The Living Principles for Design aim to guide 

purposeful action, celebrating and popular-

izing the efforts of those who use design 

thinking to create positive cultural change. 

Drawing from decades of collective wisdom, 

theory and results, the Living Principles 

framework weaves environmental, social, 

economic, and cultural sustainability into an 

actionable, integrated approach that can be 

consistently communicated to designers, 

business leaders, educators and the public. 

livingprinciples.org

AIGA Design Educators 
Conference: 

Design educators gather each year to 

address current and future curricular 

challenges and innovation, and participate 

in ongoing dialogue and debate about 

design ethics, sustainability and design 

education.

Gain: AIGA Business & Design Conference: To be relevant in today’s 

economy, businesses must think about more than just their bottom line. 

Every two years, at Gain, you‘ll hear design, business and social innovation 

leaders from a variety of industries share their visionary approaches to 

creating social value. gainconference.aiga.org

Bright Lights: 

The AIGA Awards: Bright Lights is an annual 

celebration to honor the distinguished prac-

titioners, educators and role models whose 

creativity, intelligence, perception and skill 

have inspired and shaped the entire design 

profession. Proceeds from the event benefit 

the AIGA Design Archives, Worldstudio AIGA 

Scholarships and the Legacy Fund, an 

endowment to secure the future of AIGA. 

aiga.org/the-aiga-awards

AIGA Design Conference:  

Every two years, hundreds of designers 

make plans to attend the AIGA Design 

Conference. Why? This single gathering 

connects them with people and ideas 

on the leading edge of the design 

profession, addressing the challenges 

and issues that matter most. design 

conference.aiga.org



MEMBERSHIP TYPES& 
DISCOUNT INFORMATION

AIGA believes members are our most valuable asset. No matter where you are in your career—a design 

student, recent graduate, educator or seasoned professional—there’s an AIGA membership level for you. 

AIGA’s current membership model reflects the member’s interest in and commitment to AIGA and all that 

it entails: adhering to the profession’s principles, advocacy of the value of design, support for designers’ 

interests and stimulating conversations critical to design’s future.

Sustaining Member
$250/year, $21/month

Supporter
$150/year, $13/month

Contributor
$50/year

The Friend level is available to those interested in AIGA but 
not interested in committing to a membership category. 
It comes with extremely minimal benefits.

FRIENDS

FREE

AIGA
 ADVOCATING THE 
VALUE OF DESIGN
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GROUP 
DISCOUNT INFORMATION

Group memberships make sense for design 

firms, regardless of the number of professionals 

you employ. Your organization gets a great rate, 

and your employees enjoy the same benefits as 

individual Sustaining members.

The special group rate of $675 applies to the 

first group of three memberships from the same 

company; additional employees may be added 

at the special rate of $75 per member 

(all prices in U.S. dollars). There’s no reason not to 

include your entire design team at these rates!

Your firm owns the memberships and can 

manage its investment. If a staff member leaves 

your employment, your designated group 

manager need only notify us of the replacement 

employee. The new employee will immediately 

begin receiving the benefits of membership.

Annual rate $675

Additional membership fees: 

$75 per person .

Annual rate $5,000 

Ability to purchase 

additional memberships.

Number of members 

included in group

(at the sustaining level) 

•  Discounts on Adobe products: Adobe Systems,    

Official AIGA Sponsor for Design Solutions, offers  

special rates for all products in the Adobe store.

•  AIGA | Aquent Survey of Design Salaries: Members  

receive early access to this annual compensation 

survey produced with the support of Aquent, Official 

AIGA Sponsor for Professional Development.

•  Save on Shutterstock images: Take 15 percent off any 

standard image subscription at Shutterstock, Official 

AIGA Sponsor for Creative Inspiration.  

Members-only discounts on products and services

•  Access to live members-only webinars: AIGA members 

can access live and archived webinars in the exclusive 

“Breakthroughs: Where Inspiration and Technology 

Meet” series, produced by AIGA and Adobe.

•  AIGA Design Jobs: Only AIGA members can view 

complete job listings at AIGA Design Jobs.

•  AIGA Member Gallery: Current members can  

showcase their work, connect with like-minded  

creatives and be found by employers and recruiters.

•  Apple products: Discounts on Apple products and 

accessories, as well as complimentary shipping and 

engraving.

•    Competition entry fee discounts: Members save 25 

percent on entry fees to AIGA competitions.

•        Conference and event discounts: Members get  

discounted rates for AIGA nations and local  

conferences, lectures, seminars and networking events.

BENEFIT 
INFORMATION

BASIC

PATRON

YES

3

OFFICIAL

BENEFITS 
FROM OUR SPONSORS
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•  Design Business and Ethics: New professional- and 

associate-level members receive a printed copy of this 

publication.

•  Design firm advice, tools and resources from APDF: 

The Association of Professional Design Firms offers 

discounts on activities to improve your business prac-

tices.

•  Designer Directory: Only AIGA members are listed in 

the AIGA Designer Directory, the place employers turn 

to first for qualified candidates.

•  Discounts on books and magazines: Log in for dis-

counted subscriptions to CMYK, Communication Arts, 

Creative Business, Design Bureau, HOW and Print—as 

well as discounts from Peachpit Press/New Riders and 

Allworth Press.

•  Exhibition previews: Members have advance access to 

all exhibitions in the AIGA National Design Center via 

exclusive opening receptions.

•  FedEx® services: AIGA members are eligible for 

special rates on select FedEx® shipments and FedEx 

OfficeSM print and copy services.

•  F+W Media events and services: Through a partnership 

with F+W Media’s Design Community, AIGA members 

get discounts on select events and services.

•  Health insurance: AIGA is now partnering with two 

health insurance administrators to offer coverage in 

    virtually every state.

•  Management advice and resources from DMI: AIGA 

members can register at the DMI member rate for 

   attendance at DMI national and regional conferences, 

   seminars and workshops.

•  National Design Center library: Members can request 

by-appointment-only access to the AIGA National 

    Design Center library in New York City.

•  Print-on-demand discounts from Blurb: This easy-to-

use, on-demand publishing platform offers AIGA 

   members a discount to make their own books.

12 13



MEMBERS
WE ARE
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I’m a professor at Old Dominion University, where I teach 

graphic design course. I’m originally from Coruscus, 

Venezuela and moved to Oklahoma as a kid. Raised in 

Oklahoma I attended Oklahoma State, where I received 

my bachelor’s degree and then attended the University of 

Oklahoma for my masters. I taugh at Texas State University 

for seven years before coming to Old Dominion University.

WHAT MADE YOU DECIDE TO CHOOSE YOUR 

CAREER PATH?

As a child, I was interested in packaging and also looked 

at a lot of ads in magazines. I didn’t know that was graphic 

design at the time. I entered school and started off on the 

business track. I tried to avoid the arts. My mother was an 

art education professor and I saw that she didn’t make a 

lot of money. A part of me didn’t want anything to do with 

the arts. When I took the business class I only took one 

and hated it. From there I decided I needed to pursue oth-

er avenues and that’s when I discovered graphic design.

IVANETE
BLANCO

SUPPORTER MEMBER

SUPPORTER MEMBER SUSTAINING MEMBER

WE
ARE PROUD

I’m the owner and creative director of Grow Interactive.

I run a digital shop that creates world class websites and 

digital execution for brand and agencies.

HOW HAS AIGA IMPACTED YOUR CAREER?

AIGA has impacted my career immeasurably. 

When I first joined AIGA, when I wasn’t freelancing I 

owned a three person shop. Today Grow is a twenty two 

person shop. I’ve meet countless people both locally and 

nationally from AIGA. I’ve learned to follow the industry 

and the craft through AIGA and I can’t say enough about 

being a member.

WHY IS JOINING AIGA IMPORTANT?

You need to know the people around you who operate in 

your discipline. You need to know what the bar is, how you 

meet that bar, and how you exceed that bar. You have to 

know people both on a regional and national level. I used 

to say about Grow, that if we would just make it they would 

come. To a degree that is true but what you find in your 

career that it does matter who you meet. It’s imperative 

that you get connected to those who want the services 

that you offer.

YOU HAVE TO KNOW 

PEOPLE ON A 
REGIONAL AND 
NATIONAL

LEVEL

THAT’S WHEN 
I DISCOVERED

GRAPHIC 
DESIGN
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I’m currently Creative Architect at Works Progress 

Design. We do a little bit of everything from brand 

strategy to website design. 

CAN DESIGNERS CHANGE THE WORLD?

Designers can absolutely change the world. We have 

such an impact on everything around us, that we don’t 

realize it. The general public sees everything but they 

are not aware that it is design. They watch television 

and see  advertisements. They flip through the a 

magazines. We are surrounded by design. 

If you think about it from that context and the amount 

of messages people see everyday, that is an incredible 

opportunity to change how people think. You change 

how people feel about larger issues. It is important for 

each of us to start to consider what we are presenting 

to the world. You have to care about everything you 

do. You have to remember, when first starting out the 

end goal is to do stuff that matters. When all of us start 

to do things that matters that leads to big changes. 

YOU HAVE TO 
CARE ABOUT

EVERYTHING
YOU DO

I REALIZED 
THAT THERE WAS A

GREATER 
WORLD

SUSTAINING MEMBER

KRISTI 
DUNLAP

EDWARD 
GARTIN

SUSTAINING MEMBERSUSTAINING MEMBER

WE
ARE LEADERS

I’m the creative services for SwimWays Corporation. I’ve 

been a graphic designer for well over twenty years. I’m 

currently managing a team of graphic designers. I did nine 

years of advertising and jumped into the in-house agency 

and that’s where I currently reside. I’m an in house agency 

graphic designer.

WHEN DID YOU FIRST JOIN AIGA AND WHY?

I joined AIGA during the mid-90’s. I saw that were hav-

ing events that peaked my interest.  At the time, I was 

employed at an advertising agency and I was learning 

an incredible amount from my peers. I was interested in 

learning more of what was going on outside of my small 

network. 

I realized that there was a greater world and AIGA was 

bringing in speakers from that greater world. After my first 

and second event, I realized networking potientail and 

opportunity to  increase my peer group. I started to 

network and thought I would get my next job.

SUSTAINING MEMBER
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MARA 
LUBELL

SUSTAINING MEMBER

MARK 
JONES

CONTRIBUTOR

CONTRIBUTOR SUSTAINING MEMBER

WE
ARE DESIGN

I’m the Vice President of Internet sales and marketing at 

Jones Printing. I’ve worked at Jones Printing pretty much 

my whole life, but professional the last eight years. I began 

in the prepress Graphic Design department and worked 

my way around the company. My main role now is to help 

brand the company and work in sales.

WHAT DO YOU LOOK TO GAIN BY BEING A MEMBER?

 I look to gain networking and employment opportuni-

ties for when I’m looking for a graphic designer. AIGA, 

is a great source to find talented Individuals. By being a 

member, it’s an opportunity to get my name out in the 

community and give back and help others.

HOW WOULD YOU DESCRIBE THE AIGA 

COMMUNITY?

Some of the ways I would describe the community would 

be fun, creative, and high energy. It’s a creative community 

where people connect outside of their work environment. 

The people here are more into giving back and learning 

from others.

I have a small design shop called Works Progress

Design located in Virginia Beach, Virginia. We do 

everything from Identity work, print material, store 

signage, and a little bit of everything. 

WHEN DiD YOU FIRST JOIN AIGA AN WHY?

The first time I joined was years ago working for another 

agency at an in-house marketing department. I have 

been lucky that all of my former employers have seen the 

value of having employees as AIGA members. They have 

always paid for my membership and when I went out on 

my own I continued my membership. AIGA Membership 

has always been pretty important to me.

HOW HAS AIGA IMPACTED YOUR CAREER?

It has impacted everything, from learning from the 

masters, networking with other designers, and finding 

projects and jobs. Moving from Atlanta to Hampton Roads, 

I didn’t know anyone, except my then boyfriend now 

husband. 

I basically, meet my friends and colleagues through AIGA. 

I’d say that it has been pretty important to me.

THE PEOPLE 
HERE ARE MORE
INTO GIVING 

BACK

I BASICALLY, 
MEET MY FRIENDS 
AND COLLEAGUES

THROUGH AIGA

20 21



AMANDA
GEISAKA

SUPPORTER

JULIE
ALVARADO

CONTRIBUTOR

SUPPORTER CONTRIBUTOR

WE
ARE ACTION

I am a freelance graphic designer. I’m currently working 

full-time for an advertising agency. I primarily work on 

print design and everything from ads, identity design, 

web banners, and email blasts. 

WHEN DID YOU FIRST JOIN AIGA AND WHY?

I had a teacher at TCC, who really pushed AIGA to the 

students. She encouraged students to attend all of the 

events and make those important contacts. It wasn’t until 

I enrolled at Old Dominion University, that I started looking 

into joining.

I attended a few events as a nonmember. When I was at 

ODU, I felt I needed to get more involved and ask what 

could I do. I started looking into student groups through 

AIGA.I realized that TCC had a student group but not ODU.

I approached the faculty at ODU and we decided we 

were going to team up and start ODU’s first AIGA stu-

dent group. I was the president of the AIGA ODU Student 

Group until I graduated, that’s how I became involved with 

AIGA.

I’m originally from California. I came here to Hampton 

Roads from the military. I was in the military for six years, 

attended Old Dominion University and got my degree in 

Graphic Design.

WHAT DO YOU LOOK TO GAIN BY BEING 

A MEMBER?

Being a member comes with the benefit of name 

association with a national organization. There are so 

many benefits with the monthly meetings and the big 

name speakers. There is a lot to be learned and gained 

by being a member. It’s beneficial that you can go from 

city to city and there is another chapter, a ready-made 

community for members.

WHAT DOES THE FUTURE HOLD FOR THOSE WHO 

ARE MEMBERS OF AIGA?

AIGA Hampton Roads has grown since I’ve been a 

member for the last two or three years. I see more events 

happening, more speakers, and the chapter seems more 

cohesive. There are more things offered a month. 

It’s awesome and I’m only gaining from what 

AIGA has to offer.

I FELT I NEEDED 
TO GET MORE 

INVOLVED 
AND ASK WHAT I 
COULD DO

YOU CAN GO 

FROM CITY 
TO CITY 
AND THERE IS ANOTHER 
CHAPTER, A READY-MADE 

COMMUNITY FOR 
MEMBERS
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ASTER 
BAGTAS

CONTRIBUTOR

CONTRIBUTOR

ONE

SUSTAINING MEMBER

WE
ARE

CHRIS
HATFIELD

SUPPORTER
I’m a freelance designer. I’m originally from Norfolk and 

left the area during my last year of High School. I went 

to Indiana to finish the rest of High School and attend 

Indiana State University. After graduating I made my way 

back to Virginia.

WHAT DO YOu LOOK TO GAIN BY BEING A MEMBER 
OF AIGA? 

There are a lot of benefits to being a part of AIGA, but for 

me it’s the connection with other designers. To put it 

simply, it is about the socialization and networking and 

being around people who have that creative vibe.

HOW DO YOU THINK THE DESIGN INDUSTRY IS 

GROWING? 

It is definitely, growing. The combination of technology and 

design are creating new permutations of design. 

Just think twenty to thirty years ago, we didn’t have QR 

Codes and people designing for iPad or iPhone. 

Designers are using their base skill set in a whole new 

world and generation. The world is changing and design is 

changing because of the technology.

I’m a college student majoring in graphic design. 

I currently, reside in Virginia Beach. I graduated from 

TCC Visual Arts Center in 2011, with an associate’s degree 

in graphic design.

WHAT MADE YOU DECIDE TO BECOME A GRAPHIC 

DESIGNER? 

I was always creative as a child. When I reached high 

school, I realized that designing is something that I 

wanted to pursue as a career.

WHEN YOU STARTED THINKING ABOUT DESIGN AS A 

CAREER WHAT ENTICED YOU?

 Print design and typography caught my attention.

 I loved designing for print, creating invitations, brochures, 

and posters. Creating for print back in high school, that is 

when I decided I wanted to do this for the rest of my life.

 I wanted to gain experience working within the field and 

network with other designers.

IT’S ABOUT THE 

SOCIALIZATION AND 
NETWORKING

I REALIZED THAT 
DESIGNING IS 
SOMETHING THAT
I WANT TO PURSUE 

AS A CAREER
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